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Project executive summary 

ENVELOPE aims to advance and open the reference 5G advanced architecture and transform 

it into a vertical-oriented one. It proposes a novel open and easy-to-use 5G-advanced 

architecture to enable a tighter integration of the network and the service information domains 

by  

• exposing network capabilities to verticals,  

• providing vertical information to the network; and  

• enabling verticals to dynamically request and modify key network aspects,   

all performed in an open, transparent, and easy-to-use, semi-automated way.  

 

ENVELOPE will build APIs that act as an intermediate abstraction layer that translates the 

complicated 5G System (5GS) interfaces and services into easy to consume services 

accessible by the vertical domain. The experimentation framework and the main innovations 

developed in the project are: MEC (Multi-access Edge Computing) with service continuity 

support, zero-touch management, multi-connectivity and predictive QoS (Quality of Service).   

It will deliver 3 large scale Beyond 5G (B5G) trial sites in Italy, Netherlands and Greece 

supporting novel vertical services, with advanced exposure capabilities and new functionalities 

tailored to the services’ needs. Although focused on the Connected and Automated Mobility 

(CAM) vertical, the developments resulting from the use cases (UCs) will be reusable by any 

vertical. The ENVELOPE architecture will serve as an envelope that can cover, accommodate, 

and support any type of vertical services. The applicability of ENVELOPE will be demonstrated 

and validated via the project CAM UCs and via several 3rd parties that will have the opportunity 

to conduct funded research and test their innovative solutions over ENVELOPE.  

 

Social Media link:   

  @envelope-project  

 

For further information please visit www.envelope-project.eu   

https://www.linkedin.com/company/envelope-project
http://www.envelope-project.eu/
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Deliverable executive summary 

D8.4 summarises the first 18 months of Communication & Dissemination (C&D) activities for 

the ENVELOPE project. It also updates the D8.2 - Communication & Dissemination Strategy 

and Plan, which was produced early in the project to guide the effective communication and 

dissemination of ENVELOPE’s objectives, activities, and results, while maximising outreach 

and stakeholder engagement. 

The dissemination actions described in this document are also included in the project’s annual 

reporting. 

The main elements of the C&D activities are: 

• Communication tools and techniques, including the development of ENVELOPE’s 

visual identity and branding, the project website (envelope-project.eu) and social 

media as primary dissemination tools, as well as other materials. 

• The Dissemination Strategy, which outlines ENVELOPE’s target audiences and key 

messages, providing consortium partners with useful guidelines for planning and 

carrying out dissemination activities to ensure the proper sharing of project results. 

• Media, press relations, and articles. 

• Conferences and events, including participation and organisation of project-related 

activities. 

• Key Performance Indicators (KPIs) for measuring the effectiveness of the C&D 

strategy and activities, along with a reporting process. 

This document provides an update of the initial C&D Strategy and Plan and follows the same 

structure as D8.2. It also revisits and refines the original approach. It reports on actions such 

as the launch of the ENVELOPE website (envelope-project.eu), with regular updates including 

the publication of all public deliverables to date: events where ENVELOPE was presented, 

including conferences and demonstration activities; papers and publications produced during 

this period; and the monitoring of KPIs to assess the progress and impact of the 

communication and dissemination efforts. 

As a living document, the ENVELOPE Communication & Dissemination Strategy is updated 

midway through the project (M18) in the present deliverable based on an evaluation of its 

effectiveness, with changes made accordingly and communicated to the consortium. In 

addition, the dissemination activities and their respective results will be reported at the end of 

the project as well (M36).  
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1 Introduction 

1.1 Project Overview 

The main objective of ENVELOPE is to advance and open up the reference 5G advanced 

architecture, and also to transform it into a vertical-oriented with the necessary interfaces tailored 

to the CAM UCs that i) expose network capabilities to verticals, ii) provide vertical-information to 

the network; iii) enable verticals to dynamically request and modify certain network aspects in an 

open, transparent and easy to use, semi-automated way. ENVELOPE aims to deliver 3 large-scale 

B5G trial sites in Italy, Netherlands and Greece for CAM services and beyond, implementing 

functionalities tailored to the CAM services and advanced exposure capabilities. Although focused 

on the CAM vertical, the resulting developments will be reusable by any vertical. The applicability 

of ENVELOPE capabilities will be demonstrated via the project CAM UCs and via at least 9 open 

call projects. 

 

1.2 Scope and deliverable structure 

This deliverable is part of Work Package 8 (WP8) on Dissemination, Exploitation, and International 

Cooperation. WP8 is structured into four main tasks: 

• Task 8.1: Communication Strategy and Tools 

• Task 8.2: Dissemination Activities and Events 

• Task 8.3: Liaison Activities and International Cooperation 

• Task 8.4: Exploitation Strategy and IPR Management 

The present deliverable is an update of D8.2, "Initial Communication and Dissemination Strategy 

and Plan," submitted at the end of Month 4 (April 2024). The purpose of this document is to provide 

an updated version of that plan and to report on the progress of ENVELOPE’s communication and 

dissemination actions and tools during the first 18 months of the project (January 2024 to June 

2025).  

The deliverable is composed of the following sections:  

• A recap of ENVELOPE’S C&D Strategy, including dissemination objectives and key 

messages (Chapter 2).  

• Fulfilment of the communication strategy, along with a summary of the KPIs, monitoring 

and reporting of the communication activities, and the future communication strategy for 

the next 18 months of the project (Chapter 3).  

• Fulfilment of the dissemination strategy, along with a summary of the KPIs, monitoring and 

reporting of the dissemination activities, and the future dissemination strategy for the next 

18 months of the project (Chapter 4).  

• Conclusions summarising the main outcomes of the deliverable (Chapter 5).  
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1.3 Intended audience 

D8.4 is a public document intended for the European Commission, external stakeholders, and 

interested readers. Specifically, it serves as a guide for the ENVELOPE project partners on planned 

communication and dissemination activities and the use of internal and external branding 

resources. It also informs the EC/CINEA about the project's progress, activities, and future plans. 
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2 ENVELOPE Communication and Dissemination 

Strategy  

The Communication and Dissemination strategy and plan (outlined in D8.2) provides the foundation 

for all C&D activities and aligns with the project’s overall goals. It ensures that partners understand 

the project's objectives, target audiences, key messages, and tools, fostering awareness and 

visibility of ENVELOPE's activities and outcomes. 

The strategy establishes a framework enabling ENVELOPE to raise awareness and ensure 

extensive visibility of the project's activities and outcomes among targeted stakeholders in Europe 

and beyond. Project communication and dissemination activities are tailored towards nurturing 

stakeholder engagement and participation in the project's objectives and outcomes. To ensure the 

enduring impact of the project's results, a cohesive and integrated plan has been devised for the 

consortium. 

 

2.1 Objectives of the ENVELOPE communication and 

dissemination strategy 

The C&D strategy is designed to: 

• Raise awareness of ENVELOPE’s objectives and activities. 

• Disseminate project results widely to engage stakeholders. 

• Build synergies with related projects to share knowledge. 

• Generate media coverage for ENVELOPE at various levels. 

These goals are supported by objectives (outlined in detail in D8.2) such as creating a strong brand 

identity, developing communication tools, participating in events, and using channels like 

publications and social media to share developments. 

 

2.2 Project’s phases 

The strategy spans the project’s 36-month timeline and is divided into three phases (see D8.2 for 

more details). Each phase targets specific audiences, using appropriate channels as detailed in 

Table 1: ENVELOPE Phases below.  

Table 1: ENVELOPE Phases 

Phase Timeline Target Audience Channels 

Establishing ENVELOPE 
as a brand:  
Creating visibility of 
ENVELOPE and its 
objectives, expected 
results and impact.  

M01-
M12 

Industry, operators, research 
and academia, potential end 
users 

Website, social media, 
leaflet, participation in 
conferences and 
events 
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Spreading the word: 
Expand communication 
efforts, engage 
stakeholders, liaison with 
related initiatives.  

M13-
M24 

Industry, operators, research 
and academia, potential end 
users 

Website, social media, 
leaflet, participation in 
conferences and 
events, newsletter, 
project events, 
technical 
presentations at 
events, project video, 
public deliverables 

Consolidating and 
transferring knowledge: 
maximising the project’s 
impact and disseminating 
the final results.  

M25-
M36 

Industry, operators, research 
and academia, potential end 
users, public authorities in the 
EU  

Website, social media, 
leaflet, participation in 
conferences and 
events, newsletter, 
project events, 
technical 
presentations at 
events, project video, 
public deliverables, 
final event 

 

2.3 Target audience, messages and channels  

Identifying the stakeholder groups to target with the communication and dissemination activities of 

ENVELOPE is mandatory for the success of the C&D strategy. The target audiences were identified 

by the project’s consortium and are delineated in the Grant Agreement. These selected 

stakeholders comprise of groups for whom the project outcomes hold potential benefits at policy, 

economic, technological, and/or societal levels. Throughout the duration of the project, the 

ENVELOPE partners will actively engage with these stakeholders. 

To effectively communicate and disseminate the project to the stakeholder groups and the target 

audience, a set of key messages has been outlined to ensure the maximal impact of 

communication and dissemination activities. These key messages aim at conveying the project’s 

vision in the most compelling manner possible. Both the stakeholder groups and the target 

audiences can be found in Error! Reference source not found. (from D8.2).  

2.3.1 Stakeholder group and key audiences  

The target audiences include industry, institutions, the scientific community, and end users. Each 

group comprises sub-audiences such as policymakers, researchers, operators, and associations, 

as outlined in detail in D8.2. Until now, the stakeholder groups have been addressed through the 

following channels and activities (Table 2: Stakeholder groups addressed via which activities and 

channels), as outlined in the communication and dissemination strategy and plan.  

 

Table 2: Stakeholder groups addressed via which activities and channels 

Phase Stakeholder group Channels Activities 

Establishing 
Envelope (M01-
M12) 

Industry (ICT 
suppliers, OEMs, 
Road operators, 
etc.) 

Website, social media, 
leaflet, participation in 
conferences and events 

ICT suppliers (via 
LinkedIn, events like 
EuCNC), OEMs 
(Teoresi at Turin 
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events), Road 
operators (events, 
newsletters) 

Establishing 
Envelope (M01-
M12) 

Research & 
Academia 

Website, social media, 
leaflet, participation in 
conferences and events 

Academic institutions 
(e.g., IEEE CAMAD, 
EuCNC publications), 
Research centres 
(NCSRD, SIEMENS 
publications) 

Establishing 
Envelope (M01-
M12) 

End Users Website, social media, 
leaflet, participation in 
conferences and events 

User associations (via 
newsletters, social 
media posts), sector 
organisations 
mentioned in 
webinars/news 
articles 

Spreading the 
word (M13-M24) 

Industry (ICT 
suppliers, OEMs, 
Road operators, 
etc.) 

Website, social media, 
leaflet, conferences, 
newsletter, project events, 
technical presentations, 
project video, public 
deliverables 

Same as above, with 
deeper engagement 
via project video, 
open calls, technical 
presentations  

Spreading the 
word (M13-M24) 

Research & 
Academia 

Website, social media, 
leaflet, conferences, 
newsletter, project events, 
technical presentations, 
project video, public 
deliverables 

Expanded academic 
outreach through co-
authored papers, 
conference presence 
(e.g., CAMAD, 
CITDS) 

Spreading the 
word (M13-M24) 

End Users Website, social media, 
leaflet, conferences, 
newsletter, project events, 
technical presentations, 
project video, public 
deliverables 

User engagement via 
demonstration 
planning, YouTube 
demos, and 
newsletter updates 

 

2.3.2 Key messages 

The core message highlights ENVELOPE’s work on advancing 5G-Advanced architecture for CAM 

use cases. Tailored messages are crafted for specific stakeholder groups to ensure relevance and 

clarity, as outlined in detail in D8.2.  

 

2.3.3 Roles and responsibilities 

In ENVELOPE, communication and dissemination activities are encompassed within WP8 

“Dissemination, exploitation and international cooperation”. ERTICO serves as the leader of this 

WP and oversees two key tasks: T8.1 “Communication strategy and tools” and T8.3 “Liaison 

activities and international cooperation”. ERTICO assumes responsibility for coordinating and 

monitoring all communication and liaison activities, assuming the role of the ENVELOPE 

Communication Manager. 
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ERTICO collaborates closely with ICCS and EBOS, who respectively lead T8.2 “Dissemination 

activities and events” and T8.4 “Exploitation strategy and IPR management”. ICCS holds the 

position of Dissemination Manager for ENVELOPE. 

All partners are actively engaged in the communication and dissemination activities of ENVELOPE 

to ensure the success of the C&D strategy and plan (Table 3). This involvement encompasses 

various tasks such as drafting news items, providing content for the project website and social 

media (including infographics, studies, or reports), translating communication materials, 

collaborating with local media to amplify project results, monitoring news items related to the 

project, assisting in the organization of workshops and webinars, and representing the project at 

external events and conferences. 

Table 3: WP8 participation per partner 

Partner short name WP8 effort 

ICCS 11 

HPE 2 

TIM 1 

LINKS 4 

NXW 4 

TEO 2 

COTO 6 

COSM 4 

NCSRD 7 

FOGUS 6 

ISFM 3 

TNO 3 

KPN 1 

SISW 6 

CMS 3 

LNVO 3 

UDE 2 

ISI/ATH 7 

IQU 7 

VICOM 4 

ERT 12 

EBOS 14 

INC 7 

 

2.4 Timing of dissemination activities 

ENVELOPE WP8 includes the following milestones and deliverables (Table 4):  

 

Table 4: ENVELOPE WP8 milestones and deliverables 

Milestone  Partner Due date Date delivered 

Communication 
and Dissemination 
Strategy ready 

ERTICO M4 M4 

D8.1 Brand identity 
and guidelines 

ERTICO M3 M3 
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D8.2 Initial 
Communication 
and Dissemination 
Strategy and plan 

ERTICO M4 M4 

D8.3 
Communication 
tools 

ERTICO M4 M4 

D8.4 Updated 
communication 
and dissemination 
strategy and plan 

ERTICO M18 To be delivered 

D8.5 Exploitation 
plan 

EBOS M18 To be delivered 

D8.6 Report on the 
dissemination 
activities 

ICCS M18 To be delivered 

D8.7 Report on 
liaison activities 
and international 
cooperation 

ERTICO M36 To be delivered 

D8.8 Exploitation 
report 

EBOS M36 To be delivered 

Final event ICCS M36 To be delivered 

 

2.5 Dissemination and communication procedures 

During the project’s lifecycle and for a period of 1 year after the end of the project, the dissemination 

of results by one or several partners, including but not restricted to publications and presentations, 

shall be governed by the procedure of Article 17.4, Communication, Dissemination, Open Science 

and Visibility of the Grant Agreement and its Annex 5, Section Dissemination. 

The dissemination procedure is to be followed by all partners equally to: 

• Produce high quality ENVELOPE publications and presentations. 

• Avoid overlaps and possible disclosure of restricted or confidential information. 

• Efficiently monitor, record and promote the dissemination activities of the project. 

• Secure the brand identity of the project and the EC rules to be followed. 

The WP8 leader (ERTICO) and the Task 8.2 leader (ICCS) are responsible for ensuring compliance 

with the procedure. 

For project presentations and overall participation in conferences or events, partners should notify 

the Project Coordinator and T8.2 Leader at least 15 days before the dissemination activity 

(according to the G.A, COMMUNICATION, DISSEMINATION, OPEN SCIENCE AND VISIBILITY 

(—ARTICLE 17), p 10-11). Any objection by other partners regarding the planned participation 

should be given within 15 days of receiving notification. 
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2.5.1 Correct use of the EC disclaimer and JU Acknowledgement 

All recipients of EU funds have the legal obligation to explicitly acknowledge that their action has 

received EU funding. This requirement is to ensure visibility and transparency. For projects funded 

by Horizon Europe, this requirement is specified under Article 17 of the Grant Agreement.  

The obligation requires all beneficiaries, managing authorities and implementing partners of EU 

funding to acknowledge the support from the European Union on all communication materials. An 

important element with this regard is the European Union emblem and the funding statement, which 

must be displayed prominently on all printed and digital products, websites, social media channels 

and other communication products.  

In addition to the obligations set out in Article 17, communication and dissemination activities as 

well as infrastructure, equipment or major results funded under JU actions must also display the 

Joint Undertaking’s 6GSNS special logo.  

Any dissemination of results (in any form, including electronic) must: (a) display the EU emblem 

and (b) include the following text: 

“ENVELOPE has received funding from the Smart Networks and Services Joint Undertaking (SNS 

JU) under the European Union’s Horizon Europe research and innovation programme under Grant 

Agreement No 101139048. Views and opinions expressed are however those of the author(s) only 

and do not necessarily reflect those of the European Union or the SNS JU. Neither the European 

Union nor the granting authority can be held responsible for them.” 

 

2.5.2 Open access to scientific publications  

ENVELOPE consortium is committed to providing benefit to the European Community in terms of 

open access to scientific knowledge, standardization, and economic impact. Open access will be 

given to all scientific publications. All research publications produced in ENVELOPE will be 

deposited in repositories enlisted in OpenAIRE (Open Access Infrastructure for Research in 

Europe), such as ZENODO, in a machine-readable electronic copy, at the latest upon publication. 

To ensure open access policy, ENVELOPE consortium partners will be free to choose between 

self-archiving (“green” Open Access) and open access publishing (“gold” Open access). 

In addition, the information about research outputs, tools or instruments required to validate the 

conclusions of scientific publications will be provided as well as the access to the results needed 

for validation. In the area ENVELOPE is addressing, cooperation is key. The general principle in 

ENVELOPE is therefore to build on open standards and share and discuss developments wherever 

and as early as possible. To make the results as relevant as possible, potential stakeholders are 

involved early, e.g., by input in standardisation or by involving via liaison activities. Some project 

partners will also use open-source code and implement standard-based solutions in their 

deliverables or contribute their deliverables to the open-source communities and standard 

specifications.  
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3 Communication Strategy 

3.1 Summary 

The following objectives (from D8.2, ‘Initial Communication & Dissemination Strategy and Plan’ 

and summarised in the previous chapter) have successfully been achieved during the first 18 

months of the project: 

• Create an impactful brand identity and establish clear guidelines for communication and 

dissemination activities. 

• Develop solid communication tools, including the project website and promotional materials 

to ensure a strong online presence of ENVELOPE. 

• Identify and participate in events to disseminate the project’s findings. 

• Select and pursue appropriate dissemination opportunities, such as publication in 

specialised journals and magazines, to share the project’s developments and results. 

• Identify and pursue joint initiatives, including participation in events, webinars, or 

collaboration in technical papers. 

• Promote the project’s progress and results through the ENVELOPE channels, leveraging 

the consortium’s own channels and tools. 

 

3.2 Key Performance Indicators 

All communication activities must have the expected impact on the target audience and help 

advance the project’s goals. ENVELOPE consortium has defined a set of quantitative indicators to 

monitor and evaluate the impact and targets of the communication plan and ensure its success. 

The KPIs of the project’s communication activities are presented in Table 5. The KPIs will be 

reassessed and amended, if necessary, in the scheduled updates of the communication plan. This 

will ensure that the communication efforts are impactful and successful. 

Table 5: Communications KPIs 

Tools/Channels Key Performance Indicators 
Expected value 

Actual 
value  

Year 1 Year 2 M18 

Communication 
tools 

Project website:  

• Total visits per month 
 

• Number of articles 

 
>100 per 

month 
 

>10 

 
>150 
per 

month 
 

>10 

4600 in 
total 

(255 per 
month) 

24 
articles 

LinkedIn: Followers of ENVELOPE page 100 200 296 

Video: Number produced >1 >2 1 

Project brochure: Number produced 1 Update 

1 
(update 

to be 
done) 

Newsletter: Number of issues 2 2 2 
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3.3 Communication activities 

3.3.1 Website 

The ENVELOPE website, accessible via https://envelope-project.eu/, serves as a centralised hub, 

housing key project information. Presented in a clear and accessible format, it offers the public a 

comprehensive overview of the project's key details.  

The website (Figure 1. ENVELOPE Website Preview) contains the following sections: 

• Homepage introducing the project 

• About section with the project description: the project’s objectives, the ENVELOPE 

architecture and the consortium  

• Trial site section leading to a respective page on each trial site 

• News & event section  

• Resource section with links to download the project’s public deliverables, media kit, and 

open call knowledge base 

• Open call section, with all relevant information about the open calls (WP5) 

• Contact section 

 

 

Figure 1. ENVELOPE Website Preview 

Since the website launch in April 2024 and until 24 June 2025, it has recorded a total of 4,600 

visits, which translates to 255 visits per month, surpassing the KPI of 150 visits per month in year 

2.   

The site has registered 2,300 unique visitors during these 18 months, however, it’s important to 

note that this figure is likely underreported due to cookie policy restrictions. Users who decline 

cookies are not tracked, meaning their visits are excluded from the unique visitor count. For this 

reason, unique visitors may not serve as the most reliable KPI for evaluating website reach and 

engagement.  

The most visited sections of the site include the Open calls page, Open call 1 page, the home page 

and the resource page, reflecting user interest in the project’s background, latest updates, and 

available materials. 

https://envelope-project.eu/
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3.3.2 Social media 

3.3.2.1 LinkedIn 

The ENVELOPE LinkedIn page (Figure 2), has been established early in the project by the 

Dissemination task leader. The purpose of the page is to share project information and news and 

to establish a community relevant to the project. Since the page was created, the project has 

reached 296 followers (number from 24 June, 2025), which is in line with the KPI of 300 followers 

by the end of Year 2. The number of followers is expected continue growing with the promotion of 

the open calls and as partners promote the page via their networks. The page has 51 posts (number 

from 24 June, 2025). 

The page is accessible here: https://www.linkedin.com/company/envelope-project/  

 

Figure 2. ENVELOPE LinkedIn Page 

 

 

 

https://www.linkedin.com/company/envelope-project/
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3.3.2.2 YouTube 

An ENVELOPE YouTube Channel (Figure 3. ENVELOPE YouTube Channel) was created as a 

public engagement tool to promote the project narrative through videos. YouTube delivers 

information in video format, which can sometimes be more effective than written format for 

comprehension and engagement purposes, supporting and improving people’s understanding of 

the given information. The project YouTube Channel is available at: 

https://www.youtube.com/@EnvelopeProject  

 

Figure 3. ENVELOPE YouTube Channel 

 

Four videos have been uploaded to the YouTube Channel: the introductory video, a video demo 

on the “CAMARA-based on-Demand Edge Application Deployment for 3D Accident Reconstruction 

in Automotive Scenarios”, a video demo on the “CAMARA-based Quality on Demand (QoD) APIs 

for 5g-enabled Tele-operation in Connected Vehicle Scenarios”, and a video demo on “Dynamic 

QoS Adaptation via Exposed Service for Advanced CAM Use Cases”. The videos are also 

embedded in the latest ENVELOPE newsletter (Figure 4).  

 

 

Figure 4. Video in newsletter 

https://www.youtube.com/@EnvelopeProject
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3.3.2.3 Twitter / X  

Although the Grant Agreement stated that the ENVELOPE project would also have a Twitter / X 

profile, this social media channel was not included in the original Communication and 

Dissemination strategy. The ENVELOPE consortium decided to create only a LinkedIn account as 

part of its social media strategy, as this platform aligns more closely with the project’s objective to 

engage a professional audience, including researchers, industry stakeholders, and policy-makers. 

LinkedIn offers an effective environment for disseminating project updates, results, and events 

within relevant professional networks. In contrast, Twitter has increasingly shifted towards more 

politically charged and fast-paced content, which is less compatible with the nature and tone of EU-

funded research communication. The platform's current dynamics make it harder to ensure 

meaningful visibility and engagement for scientific content, especially when not supported by a 

high-volume posting strategy and subscription payment to access analytics. As a result, the 

consortium opted for a more focused and strategic presence on LinkedIn, ensuring consistency 

with the project's professional identity and communication goals.  

 

3.3.3 Communication materials  

A general project brochure, leaflet, roll-up banner, poster and introductory video were developed 

during the first 18 months of the ENVELOPE project, offering detailed insights into ENVELOPE’s 

objectives, use cases, pilot sites and consortium partners.  

These materials are available on the ENVELOPE website at https://envelope-project.eu/resources/ 

to be downloaded as a media kit. These materials can be found in Annex 2: Communication 

materials.  

 

3.3.4 News articles  

Written content is key of the ENVELOPE project’s communication strategy. Through news articles 

on the website, the project shares updates on events, project milestones, and 5G architecture 

innovations. 24 news articles have been published on the website (https://envelope-

project.eu/news/) covering a range of topics from the ENVELOPE kick-off event, events in which 

ENVELOPE was presented, interviews with project partners, and journals and podcasts featuring 

ENVELOPE (Figure 5). 

https://envelope-project.eu/resources/
https://envelope-project.eu/news/
https://envelope-project.eu/news/
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Figure 5 - Website news overview 
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All published articles are recorded in the project’s Dissemination Register, hosted on SharePoint 

(see Annex 3: Monitoring Tool).  

As of M18, 24 news items have been published on the ENVELOPE website, surpassing the M1 to 

M18 KPIs of 15 English-language news articles (10 per year).  

To maintain momentum and meet the communication targets for M12 to M24, a series of interviews 

with project partners is currently being prepared. These interviews are scheduled in line with the 

project’s editorial calendar (see next chapter) and aim to increase content output and engagement 

across project channels. 

 

3.3.5 Newsletter 

ENVELOPE aims to send a bi-annual newsletter via Mailchimp, collecting project updates and 

partner news. The goal is to keep stakeholders updated on project developments, sent exclusively 

to subscribers who have opted in via the ENVELOPE website's subscription form, ensuring GDPR 

compliance.  

 

Figure 6: ENVELOPE newsletter numbers 

As shown in the screenshot above (Figure 6: ENVELOPE newsletter numbers), after some initial 

delays, the first ENVELOPE newsletter (see preview in Figure 7) was sent out in December 2024 

to 20 subscribers, achieving an open rate of 52.6% and a click rate of 26.3%. The second edition, 

scheduled for June 2025, will be sent to 33 direct subscribers. In addition to reaching our growing 

mailing list, the newsletter is also shared by project partners through their own communication 

channels and promoted on the ENVELOPE website and social media platforms to maximise 

visibility and engage a wider audience. 

 

 

 

 

 

 

 

 

Figure 7: ENVELOPE project Newsletter preview 
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3.4 Future communication strategy 

In the next 18 months of the project, the Communication Strategy outlined in Chapter 2 will continue 

to be followed.  

This chapter highlights currently planned activities. 

 

3.4.1 Editorial calendar 

The editorial calendar includes dates, topics and contributors of the project in order to ensure there 

is a regular flow of content on the website. Content will include interviews with partners, release of 

project results and achievements, and reports on any events that are able to take place. This will 

ensure that the KPIs of 10 newsfeeds by the end of M24 is met, that the KPIs of 10 newsfeeds by 

the end of M36 is met as well, and that interviews with all partners and updates from all pilot sites 

are provided by the end of the project.  

A preliminary editorial calendar for the next few months is included in Table 6: Editorial Calendar 

below. 

 

Table 6: Editorial Calendar 

 
Number  

 
Expected Publication 
Date 
 

 
Topic 

 
Contributor 

 
1 
 

July 2025 
 

From Concepts to Use 
Cases: WP2 
Outcomes 

NSRD, ISI, ERTICO 

 
2 
 

 

August 2025 
 

ENVELOPE’s 
Architecture: Key 
Technical 
Specifications 

 

 
ICCS, CMS, ERTICO 

 
3 
 

 
September 2025 

 
Trial site update: 
Greece 
 

 
NCSRD, ICCS, 
ERTICO 

 
4 
 

 
October 2025 

 
Second Open Call: 
Scope, Timeline, and 
How to Apply 
 

 
EBOS, ICCS, ERTICO 

 
5  
 

 
November 2025 

Technical Innovation 
in Action: Highlights 
from WP3 Midway 

 

 
LINKS, NCSRD, IQU, 
ERTICO 

 
6 
 

 
December 2025 

 
CAM and Beyond: 
What Makes 

 
IQU, VICOM, ERTICO 
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ENVELOPE’s AI 
Framework Unique 
 

 
7 
 

 
January 2026 

 
Trial site update: the 
Netherlands 
 

 
TNO, KPN, CMS, 
ERTICO 

 
8 
 

 
February 2026 

 
Trial site update: Italy 

 
LINKS, TIM, NXW, 
TEO, ERTICO 

 
9 
 

 

March 2026 

 

 
Integrating 
Innovations: WP4 
Deployment Insights 
 

 
ICCS, NCSRD, 
ERTICO 

 
10 
 

 
April 2026 

Open Call Success 
Stories: Selected 
Projects in the 
Spotlight 
 

 
EBOS, ERTICO 

 
11 
 

 

May 2026 

 

 
Evaluation in Practice: 
ENVELOPE’s Testing 
and Metrics Strategy 
 

 
VICOM, ISI, ERTICO 

 
12 
 

 

June 2026 

 
Co-Creation in 
Practice: How 
ENVELOPE Involves 
Stakeholders in CAM 
Innovation 
 

 
ISI, VICOM, ICCS, 
ERICO 

 
13 
 

 
July 2026 

 
Behind the Scenes of 
ENVELOPE’s Zero-
Touch Service 
Management 
 

 
IQU, LINKS, UDE, 
ERTICO 

 
14 
 

 
August 2026 

 
Spotlight on Selected 
Open Call Projects 
from Round 2 
 

 
 
EBOS, ERTICO 

 
15 

 
September 
 

 

ENVELOPE’s 
Legacy: Final Impact 
and What Comes 
Next 

 

 
ICCS, VICOM, EBOS 
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3.4.2 KPIs for the next 18 months 

The communication and dissemination activities for the next 18 months of the project will closely 

monitored and evaluated against a set of predefined Key Performance Indicators (KPIs) as 

presented in Table 7: Communication KPIs for the next 18 months of ENVELOPE below. 

Table 7: Communication KPIs for the next 18 months of ENVELOPE 

Tools/Channels Key Performance Indicators 
Expected value 

Year 2 Year 3 

Communication 
tools 

Project website:  

• Total visits per month 
 

• Number of articles 

 
>150 

 
>10 

 
>200 

 
>10 

LinkedIn: Followers of ENVELOPE page 200 300 

Video: Number produced >2 >3 

Project brochure: Number produced Update Update 

Newsletter: Number of issues 2 2 
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4 Dissemination Strategy 

4.1 Summary 

ENVELOPE’s dissemination strategy remains focused on ensuring broad, inclusive, and open 

communication of project outcomes to all relevant stakeholders — from scientists, telecom 

professionals, and industry players to policymakers, public authorities, and the wider public. 

Building upon the foundation laid in Deliverable D8.2, this updated dissemination chapter presents 

a comprehensive overview of M1 to M18 dissemination performance, the tools and mechanisms 

used for tracking progress, and the roadmap for the upcoming dissemination phase. 

This updated version reflects the evolution of the strategy from initial awareness-building to a more 

focused, strategic approach driven by project maturity, technical progress, and stakeholder 

engagement opportunities. 

The strategy now incorporates expanded dimensions, including campaign-based communication, 

policy alignment, and stakeholder-targeted webinars. Key updates include: 

• Dissemination Means and Channels (Section 4.2): An in-depth presentation of the 

mechanisms used to promote ENVELOPE’s outputs, including publications, conferences, 

joint activities, webinars, and demonstration events. These efforts have enabled the project 

to establish presence across the scientific, industrial, and innovation landscapes. 

• Dissemination Tools (Section 4.3): A description of the internal monitoring framework, 

templates, and collaborative tools (e.g., Excel trackers, SharePoint procedures) that ensure 

consistency and traceability of all dissemination actions, including the ENVELOPE Zenodo 

community and EC portal uploads. 

• Dissemination KPIs (Section 4.4): A data-driven evaluation of ENVELOPE’s 

dissemination performance during M1 to M18, mapping both qualitative and quantitative 

progress against initial targets and offering insights into reach, visibility, and engagement. 

• Future Dissemination Strategy (Section 4.6): A forward-looking strategic framework that 

outlines how the project will deepen its outreach through demonstration-driven visibility, 

thematic campaign communication, and webinar engagement. 

This chapter functions both as a reflective summary of what has been achieved and a strategic 

guide for future actions. As the project advances toward its second phase — including Living Lab 

trials, Open Call implementations, and final evaluations — dissemination will play a key role in 

amplifying impact, consolidating partnerships, and ensuring that ENVELOPE’s innovations 

resonate across both technical and non-technical audiences. 
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4.2 Dissemination Means and Channels  

During M1 to M18 reporting period, dissemination efforts were implemented across all major 

formats, including scientific and technical publications, conference participation, trade exhibitions, 

webinars, press and podcast coverage, and institutional outreach (e.g. newsletters). Building upon 

the foundation outlined in the initial dissemination plan, the project has successfully activated both 

digital and physical means of outreach, ensuring that its objectives, activities, and early results are 

shared with relevant communities across Europe and beyond. 

These complementary dissemination means have enabled ENVELOPE to maintain consistent 

engagement across its stakeholder spectrum, increase awareness of its mission, and prepare for 

higher-impact outreach in the upcoming phases of the project. 

4.2.1 Scientific and Technical Publications 

Publishing in peer-reviewed journals and conference proceedings remains a cornerstone of 

ENVELOPE’s dissemination efforts, ensuring that the project’s technical advancements are 

accessible to the broader scientific community. During the first 18 months of the project, 

ENVELOPE partners produced a total of five scientific and technical publications, all of which 

were presented at relevant and high-level international conferences or included in edited volumes. 

These contributions reflect ENVELOPE’s active engagement in key thematic areas such as 6G 

networks, AI-assisted orchestration, digital twins, and CAM-specific architectural frameworks. 

All publications are open access and available through the ENVELOPE Zenodo community, 

ensuring compliance with Horizon Europe’s dissemination guidelines and Open Science principles. 

List of Publications from M1 to M18: 

1. “Application of Digital Twins for Connected, Cooperative and Automated Mobility” 

o Authors: A. Forrai, A. Gali, I. Barosan 

o Conference: IEEE CITDS 2024, Debrecen, Hungary 

o Date: 26–28 August 2024 

o Partner: SIEMENS 

o Link: IEEE CITDS 2024 Website 

o Zenodo: https://zenodo.org/records/14892056 

 

2. “A Proof of Concept Implementation of an AI-Assisted User-Centric 6G Network” 

o Authors: N. Gkatzios, H. Koumaras, D. Fragkos, V. Koumaras 

o Conference: EuCNC 2024, Antwerp, Belgium 

o Date: 26–28 August 2024 

o Partner: NCSRD 

o Link: Full Paper (PDF) 

o Zenodo: https://zenodo.org/records/13602899 

https://konferencia.unideb.hu/en/announcement-3rd-conference-information-technology-and-data-science
https://zenodo.org/records/14892056
http://aias.iit.demokritos.gr/~koumaras/C64_2024_EuCNC_koumaras.pdf
https://zenodo.org/records/13602899
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3. “A Design Methodology for Compositional Simulation: The Digital-Twin Interconnect 

Framework” 

o Authors: Mohamed Abd El Salam Ahmed, Alexandru Forrai 

o Conference: DSC2024, Strasbourg, France 

o Date: 18–20 September 2024 

o Partner: SIEMENS 

o Link: DSC2024 Program 

o Zenodo: https://zenodo.org/records/14892017 

4. “An AI-assisted User-Intent 6G System for Dynamic Throughput Provision” 

o Authors: I. Alexandropoulos, V. Rentoula, D. Fragkos, N. Gkatzios 

o Conference: IEEE CAMAD 2024, Athens, Greece 

o Date: 21–23 October 2024 

o Partner: NCSRD 

o Link: IEEE Xplore Abstract 

o Zenodo: https://zenodo.org/records/14892109 

5. Book Chapter: “Virtual Verification and Validation of Autonomous Vehicles: 

Toolchain and Workflow” 

o Authors: Alexandru Forrai, Mohsen Alirezaei, Tajinder Singh, Amit Gali, Jeroen 

Ploeg 

o Publisher: IntechOpen, London 

o Date: 6 February 2025 

o Partner: SIEMENS 

o Link: IntechOpen Chapter 

o Zenodo: https://zenodo.org/records/15424562 

All the above publications have been submitted to the ENVELOPE Zenodo community, ensuring  

they are accessible to stakeholders and the general public. 

4.2.2 Conferences and Events 

Throughout the reporting period of M1 to M18, the ENVELOPE consortium has maintained strong 

visibility across the European and international innovation landscape. Partners actively contributed 

to high-level conferences, workshops, and strategic fora, showcasing project objectives, technical 

enablers, and preliminary results. These efforts have been central to positioning ENVELOPE within 

the 5G-Advanced and Connected and Automated Mobility ecosystems. 

https://dsc2024.org/a-design-methodology-for-compositional-simulation-the-digital-twin-interconnect-framework/
https://zenodo.org/records/14892017
https://ieeexplore.ieee.org/abstract/document/10942858
https://zenodo.org/records/14892109
https://www.intechopen.com/chapters/1142929
https://zenodo.org/records/15424562
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Between March 2024 and June 2025, ENVELOPE participated in over 20 dissemination events, 

including scientific conferences, industry forums, policy dialogues, and cross-project sessions. 

Below is an updated chronological overview of key activities: 

4.2.2.1 Envelope Participation at Events 

Table 8: Table of Events below shows ENVELOPE’s participation in events during the first 18 

months of the project.  

Table 8: Table of Events 

N

o 

DATE EVENT ACTION  

1 14 March 

2024 

SNS Webinar (Online) & on LinkedIn 

 

ICCS introduced the ENVELOPE project 

during the official SNS Call 2 webinar 

series. 

2 21 March 

2024 

IRES Piemonte Conference (Turin) & on 

LinkedIn 

Teoresi mentioned ENVELOPE during a 

session on mobility innovation. 

3 22 March 

2024 

VTM Workshop: “Vehicles are Devices” 

(Turin) 

Teoresi participated in a session redefining 

connected mobility. 

4 3–6 June 

2024 

EuCNC 2024 (Antwerp) & photos in 6.1 NCSRD presented: “A Proof of Concept 

Implementation of an AI-Assisted User-

Centric 6G Network” 

ICCS participated in a joint session on 

vertical architectures with PoDIUM. 

 

5 3–6 June 

2024 

IFIP Networking 2024 (Thessaloniki) & 

photos in 6.2 

LUH (UDE) presented a paper on 

Collaborative Optimization of Age of 

Information. 

 

6 18 June 

2024 

5G towards 6G for CitiVerse 

Conference (Turin) & on LinkedIn 

 

LINKS participated in a roundtable on 

future mobility solutions. 

7 24–28 June 

2024 

ECC 2024 (Stockholm) & on the 

programme 

SIEMENS presented on Modular, 

Traceable and Certifiable Verification and 

Validation of Automated Driving Systems. 

8 3 July 2024 ONI-CAV Workshop (Catania) & on 

LinkedIn 

 

LINKS presented: “From research to the 

road: on ADAS and Connected Car” 

Teoresi presented: “Connectivity, 

Automation and Personalisation: The Car 

of the Future” 

https://www.youtube.com/watch?v=qk1LfHexoaA
https://www.linkedin.com/feed/update/urn:li:activity:7171145778625736708/
https://www.teoresigroup.com/events/teoresi-driving-innovation-in-the-mobility-sector-valter-brasso-at-the-ires-piemonte-conference/
https://www.linkedin.com/feed/update/urn:li:activity:7176533763340840960/
https://www.teoresigroup.com/news/vehicles-are-devices-teoresi-with-a-new-way-of-conceiving-mobility-at-vtm-torino/
https://www.teoresigroup.com/news/vehicles-are-devices-teoresi-with-a-new-way-of-conceiving-mobility-at-vtm-torino/
https://www.eucnc.eu/
https://ieeexplore.ieee.org/abstract/document/10619823
https://5g-towards-6g-for-citiverse.b2match.io/
https://5g-towards-6g-for-citiverse.b2match.io/
https://www.linkedin.com/feed/update/urn:li:activity:7208391593274314752/
https://ecc24.euca-ecc.org/
https://www.math.rug.nl/~besselink/eccworkshop.html
https://www.math.rug.nl/~besselink/eccworkshop.html
https://oni-cav.fondazione-restart.it/
https://www.linkedin.com/feed/update/urn:li:activity:7215017074228662273/
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9 22–24 July 

2024 

IEEE HPSR 2024 (Pisa) & on LinkedIn NXW and LINKS demonstrated Position-

Aware Dashcam Video Streaming with 

Zero-Touch MEC App Handover. 

1

0 

26–28 

August 2024 

IEEE CITDS 2024 (Debrecen) & in 

LinkedIn & 6.3  

SIEMENS presented: Application of Digital 

Twins for Connected, Cooperative and 

Automated Mobility. 

 

1

1 

18–20 

September 

2024 

DSC 2024 (Strasbourg) & in 6.4 SIEMENS presented: A Design 

Methodology for Compositional Simulation: 

The Digital-Twin Interconnect Framework. 

1

2 

3 October 

2024 

EUWENA Private Networks Event 

(Paris/Online) & on LinkedIn 

HPE presented ENVELOPE’s relevance 

for industrial 5G networks. 

1

3 

17–18 

October 

2024 

Simulation & Digital Twin Conference 

(Munich) & in 6.5 

SIEMENS delivered a poster on digital twin 

validation for autonomous vehicles. 

1

4 

21–23 

October 

2024 

IEEE CAMAD 2024 (Athens) & on 

LinkedIn 

 

NCSRD presented: An AI-assisted User-

Intent 6G System for Dynamic Throughput 

Provision 

ICCS co-organised a workshop with 

SAFE-6G on trustworthiness in 6G 

networks. 

1

5 

6 November 

2024 

University of Padua Seminar (Padua) HPE discussed private 5G networks and 

ENVELOPE’s use cases. 

1

6 

20 

November 

2024 

SNS ICE/Guide Webinar (Online) & in 

6.6 

ENVELOPE was presented during a 

thematic webinar on transport and 

logistics. 

1

7 

17 

December 

2024 

5G-ROUTES Workshop (Online) & in 

6.7 

ICCS showcased ENVELOPE’s trial 

scenarios and architecture positioning 

18 22 

January 

2025 

INW2025 (Moena, Italy)  HPE gave a keynote on private 5G 

architectures and ENVELOPE’s industrial 

relevance. 

19 21 May 

2025 

ITS EU Congress 2025 (Seville) & on 

LinkedIn 

ICCS presented ENVELOPE’s use of 

space-based PNT technologies. 

20 3–6 June 

2025 

EuCNC & 6G Summit 2025 (Poznan) & 

on LinkedIn 1, 2, 3, 4  

 

Exhibition Booth and Demonstration 

ENVELOPE’s booth, led by ICCS with 

contributions from NXW, TNO, and LINKS. 

A live demo along with two pre-recorded 

videos will be supported. – Pavlos Basaras 

(ICCS) 

https://hpsr2024.ieee-hpsr.org/
https://www.linkedin.com/posts/giacomobernini_ieee-hpsr-5g-activity-7222156569390530560-pVHl/?utm_source=share&utm_medium=member_desktop
https://hpsr2024.ieee-hpsr.org/
https://www.linkedin.com/posts/giacomobernini_ieee-hpsr-5g-activity-7222156569390530560-pVHl?utm_source=share&utm_medium=member_desktop
https://dsc2024.org/program/
https://www.linkedin.com/posts/peter-clemons-041845_european-privatenetworks-paris-activity-7247249643774840834-TibT
https://www.linkedin.com/posts/peter-clemons-041845_european-privatenetworks-paris-activity-7247249643774840834-TibT
https://www.linkedin.com/posts/peter-clemons-041845_european-privatenetworks-paris-activity-7247249643774840834-TibT/?utm_source=share&utm_medium=member_desktop
https://camad2024.ieee-camad.org/
https://www.linkedin.com/posts/envelope-project_envelopeabreu-6g-ai-activity-7254498944771051521-CaLG/?utm_source=share&utm_medium=member_desktop
https://smart-networks.europa.eu/event/automotive-transport-logistics-solutions-webinar
https://inw.dei.unipd.it/
https://itseuropeancongress.com/
https://www.linkedin.com/feed/update/urn:li:activity:7330600708901113856
https://www.linkedin.com/feed/update/urn:li:activity:7330600708901113856
https://www.eucnc.eu/
https://www.linkedin.com/feed/update/urn:li:activity:7333465628176969730
https://www.linkedin.com/feed/update/urn:li:activity:7334195679373750272
https://www.linkedin.com/feed/update/urn:li:activity:7336312874849468416
https://www.linkedin.com/feed/update/urn:li:activity:7337033079531696129
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Workshops and Special Sessions 

• Konstantinos Katsaros (ICCS) - Special 

Session 9 (SPS9): "Unlocking 5G-

Advanced and 6G for Verticals Through 

Service Based Architecture, Network 

Exposure and Beyond". Presentation: 

"Network exposure for Connected and 

Automated Mobility (CAM) Services: 

insights from the ENVELOPE project" 

• Konstantinos Katsaros (ICCS) – 

Workshop 4 (WS4): "Results and findings 

from SNS B5G Large-Scale Trials and 

Experimentations". Presentation: "Beyond 

5G Trials and Experimentations for 

Connected and Automated Mobility (CAM) 

Services: the ENVELOPE project 

approach.” 

• Dimitris Tsolkas (Fogus Innovations 

and Services P.C.) – Special Session 15 

(SPS 15): Software-based evolution 

towards the 6G era in telecommunications, 

4 June 2025. Presentation: "Contribution to 

the presentation of Chapter 1 of SNWG 

white paper, where ENVELOPE has 

contributed to". 

 

ENVELOPE Regular Tracks 

Contributions 

• "Experimental Integration of Non-

5G Capable Devices into 5G 

Networks via Untrusted WLAN: the 

UNIF Approach". OPE Track - 

Apostolis Salkitzis (Lenovo) 

• “The Experimentation-as-a-Service 

Approach in the ENVELOPE 

Project”. OPE Track – Matteo 

Minotti (Fondazione LINKS) 

• “Dynamic QoS Adaptation via 

Exposed Service APIs for 

Advanced CAM Use Cases” NET 

Track – Ramon de Souza Schwartz 

(TNO) 

ENVELOPE Poster Contributions 

https://www.linkedin.com/in/konkat/
https://www.linkedin.com/in/konkat/
https://www.linkedin.com/in/dimitris-tsolkas-50675a3b/
https://www.linkedin.com/company/fogus-innovations-and-services-pc/
https://www.linkedin.com/company/fogus-innovations-and-services-pc/
https://www.linkedin.com/company/lenovo/
https://www.linkedin.com/company/linksfoundation/
https://www.linkedin.com/company/tno/
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• “Beyond 5G Network Exposure for 

the Automotive Sector: the 

ENVELOPE Approach” – Fofy 

Setaki (OTE) 

 

 

The dissemination team, in collaboration with all partners, will continue to update and report on 

these activities using the internal monitoring tool, SharePoint repository, and official dissemination 

channels. 

Table 9: List of Exhibition Participationbelow shows ENVELOPE’s participation in exhibitions during 

the first 18 months of the project, which fulfills the KPI of three (3) exhibitions.  

 

Table 9: List of Exhibition Participation 

DATE EVENT 

NAME 

LOCATION DETAILS PARTNER 

2-5 April 

2024 

Connecting 

Europe Days 

2024 

Brussels, 

Belgium 

Joint booth with EU-funded 

projects EVENTS and PoDIUM to 

showcase objectives and 

advancements in the field and 

introduce ENVELOPE project to a 

target audience. 

ICCS 

03 - 06 

June 2024 

EUCNC 

2024 

Antwerp, 

Belgium 

Poster booth at the EuCNC 

Exhibition 

ICCS 

16 - 20 

September 

2024 

ITSWC2024 Dubai, UAE 'Participation at the Commsignia 

and ERTICO booths 

ERTICO, 

Commsignia 

Ferbuary 6 

2025 

DataMite 

Meet Up 

Event 

Athens, 

Greece 

Participation with a roll-up banner ICCS 

07 - 08 

May 2025 

ITS Hellas 

Conference 

Athens, 

Greece 

Participation with a roll-up banner ICCS 

03 - 06 

June 2025 

EUCNC 

2025 

Poznan, 

Poland 

ENVELOPE Dedicated Booth ICCS 

 

4.2.3 Webinars 

As outlined in D8.2, ENVELOPE will organise a total of seven webinars throughout the project's 

duration, each focused on presenting the project’s outcomes, trial activities and strategic impact. 

The webinars are strategically distributed to coincide with key technical milestones and project 

phases, ensuring timely and targeted engagement with both expert and general audiences. 
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Flexibility remains a core principle of the webinar series, allowing adjustments in topics, dates, and 

speaker composition as the project evolves. 

The first ENVELOPE webinar is currently in preparation and is scheduled for delivery on 7 July 

2025. This initial session will introduce the ENVELOPE project and its reference architecture (as 

defined in Deliverable D2.2), setting the foundation for subsequent thematic webinars. Titled 

"Introducing ENVELOPE: A Look into the Architecture, Technology Enablers, and Real-

World Applications", the webinar will familiarise stakeholders with the project's technological 

backbone and its contributions to the Beyond 5G landscape. 

To build on this introduction and respond to ongoing engagement needs, a second session will 

follow immediately after, dedicated to the project's first Open Call. This webinar, titled 

"ENVELOPE Open Call 1: Experiment with Future Mobility over B5G Architectures", will 

present the scope, experimentation opportunities, eligibility criteria, and expected results of the 

Open Call. A live Q&A segment will offer participants the chance to clarify application details and 

explore synergies with ENVELOPE’s platform. 

The remaining webinars will follow during the next reporting period, with three dedicated to the 

Greek, Italian, and Netherlands Living Labs, offering in-depth views into the corresponding trial 

sites and use cases. Additional sessions will support the two Open Call periods and explore 

architecture deployment, impact assessment, and business-related outcomes during the final 

project phase.  

Table 10: List of Webinars below shows a preliminary calendar of the webinars that will take place 

during all 36 months of the project.  

Table 10: List of Webinars 

No. Date Description Partner Responsible 

1. 
~end of 
Year 1 

"Introducing ENVELOPE: A Look into the 
Architecture, Technology Enablers, and Real-
World Applications", 
“ENVELOPE Open Call 1: Experiment with 
Future Mobility over B5G Architectures” 

ICCS, NCSRD 

2. 
M13 – 
M24 

Description of the Greek Living Lab and Use 
Cases 

NCRSD, OTE, ICCS, 
FOGUS, ISFM 

3. 
M13 – 
M24 

Description of the Netherlands Living Lab and 
Use Cases 

TNO, Commsignia, KPN, 
Siemens  

4. 
M13 – 
M24 

Description of the Italian Living Lab and Use 
Cases 

LINKS Foundation, 
HPE, Nextworks, 
TIM, Teoresi, Municipality 
of Turin  

5. 
M18 – 
M24 

ENVELOPE Open Call Info Webinar(s) EBOS 

6. 
M25 – 
M36 

Deployment of the ENVELOPE architecture in 
trial sites: Challenges and lessons learned 

ICCS 

7. 
M25 – 
M36 

Shaping the future of the 5G adv./6G CAM 
functionalities: impact assessment and B5G 
utilisation 

EBOS, INC 
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4.2.3.1 Future Dissemination Strategy 

Each webinar will be designed with a tight and professional agenda, typically 60–75 minutes in 

length, and will feature a mix of presentations, short use case spotlights, and live Q&A. Dedicated 

moderation and technical support will ensure a smooth user experience, while promotion will be 

coordinated across LinkedIn, the project website, consortium channels, and relevant external 

networks (e.g. SNS JU, 5G PPP, 6G-IA). 

To support the reach and longevity of the webinars, each session will be suggested to the 

consortium to: 

• Recorded and published on the ENVELOPE website and YouTube. 

• Summarised in an event recap, published on LinkedIn and newsletter. 

• Accompanied by speaker slides, downloadable factsheets, and shareable highlights. 

The success of this webinar strategy will be tracked via metrics such as attendance rates, 

participant feedback, post-event visibility, and content reuse (e.g. webinar clips embedded in 

newsletters or final deliverables).  

4.2.3.2 Open Call Campaign 

This communication effort focuses on promoting ENVELOPE’s unique value proposition as a 

testbed for experimentation, inviting SMEs, research teams, and innovators to engage with the 

architecture and its services. The campaign has been designed as a multi-phase, multi-platform 

initiative and includes the following elements: 

• A dedicated Open Call landing page on the ENVELOPE website with full documentation, 

eligibility criteria, timelines, and submission instructions. 

• A series of LinkedIn announcements and visual posts ( e.g. 1st Open Call Launch, 

ENVELOPE at EuCNC + Meet Us at the Booth for more info about the Open Calls, 

Feasibility Check deadline extension post),  including teaser messages, the basic 

information, Open Call reminders and more, supported by branded visuals and Open Call 

banners. 

• Partner-driven outreach, leveraging mailing lists, networks (e.g. 6G-IA, SNS JU clusters), 

and newsletters to boost reach and visibility. 

• A scheduled Open Call webinar (see 4.2.3) designed to explain the call objectives, 

technical focus areas, and the integration process for selected experiments. 

• Coordination with other dissemination activities and external events (e.g. EuCNC & 6G 

Summit) to amplify the campaign during peak visibility periods. 

This form of campaign will be implemented also in Open Call 2. 

 

4.2.4 Demonstration Events 

The ENVELOPE project remains on track to organise four demonstration events, as originally 

planned: three dedicated to the project’s large-scale trial sites in Greece, Italy, and the 

Netherlands, and one final event showcasing project results and strategic alignment with the 6G-

IA vision. These demonstration events are designed to present real-world applications of the 

https://envelope-project.eu/open-calls/
https://www.linkedin.com/feed/update/urn:li:activity:7330242017630773249
https://www.linkedin.com/feed/update/urn:li:activity:7333465628176969730
https://www.linkedin.com/feed/update/urn:li:activity:7339272988745216000


  

  

D8.4 - Updated Communication and Dissemination Strategy and Plan 28 

ENVELOPE architecture and technology enablers, offering immersive experiences to stakeholders 

through live trials and interactive sessions. 

As from M1 to M18, the demonstration events have not yet taken place, as they are scheduled 

from M25 to M36, in accordance with the timeline laid out in the Grant Agreement and Deliverable 

D8.2. However, initial planning activities have begun, including early coordination between the 

dissemination team and Living Lab leaders, the definition of stakeholder lists, and the identification 

of strategic events to potentially align with. 

The Greek, Italian, and Dutch Living Labs have started defining the demonstration scope and 

logistics, ensuring that each site will be ready to showcase ENVELOPE’s capabilities across 

diverse CAM use cases: 

• In Greece, preparations are focused on demonstrating MEC service handovers across 

MNOs. 

• In Italy, the use of dynamic collaborative mapping and accident reporting services will be 

featured. 

• In the Netherlands, digital twin-assisted teleoperation and predictive maintenance are 

expected to be the central themes. 

These events will be supported by targeted promotional efforts, including press releases, media 

invitations, and on-site materials such as roll-up banners. Post-event materials—including photos, 

presentation slides, and more— will be made available on the project website and social media 

channels to ensure widespread dissemination. 

The ENVELOPE Final Event, set to occur at the end of the project, will act as a capstone for the 

entire initiative. Expected to host approximately 150 participants, this event will highlight the 

project's key findings, policy recommendations, and innovations that support a more inclusive and 

responsive European digital infrastructure. It will also reinforce ENVELOPE’s contributions to the 

6G-IA roadmap and provide a forum for engaging with EU-level decision-makers. 

 

4.2.4.1 Future Dissemination Strategy 

Each demonstration will be designed as a flagship visibility moment. Activities will be supported by 

a media and communications package, including: 

• Press releases in English and local languages; 

• Social media promotion and teaser videos; 

• Live and recorded video documentation; 

• And more after consortium discussions. 

To maximise local relevance and turnout, each LL demo will be co-organised with local authorities, 

infrastructure partners, and ecosystem multipliers (e.g. municipalities, transport operators, 

innovation hubs). Invitations will be extended to press, SME clusters, and public authorities with a 

stake in CAM and future mobility. A template communication kit will be prepared centrally and 

adapted to the needs and language of each region. 
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A key objective will be to create two-layered communication value: 

1. Immediate visibility and impact through press, social media, and partner outreach in the 

days surrounding the demo. 

2. Long-term knowledge value via content that can be reused — such as video highlights, 

demo recap articles, and interviews with technical leads — across newsletters, webinars, 

stakeholder briefings, and policy contributions. 

Each event will also include an internal dissemination component, offering the consortium the 

opportunity to align messaging, collect feedback, and validate the perceived value of the 

architecture and enablers being tested. 

 

4.2.5 Other Dissemination Activities 

In addition to traditional dissemination channels, ENVELOPE partners have actively pursued 

diverse and engaging formats to ensure broad visibility and outreach to both specialist and non-

specialist audiences. These complementary activities have contributed to raising awareness about 

the project across various segments of society and stakeholder communities, aligning with the 

original plan while expanding ENVELOPE’s presence in the media, at industry events, and in 

institutional dialogues. 

Up to M18, ENVELOPE was featured in multiple press releases, podcasts, stakeholder meetings, 

and institutional forums. These activities played a key role in communicating the societal and 

technological relevance of the project beyond academic and technical circles. 

More details can be found in Table 11: Media outreach & Press (regarding media outreach and press), Table 12: 
Podcastsand  

Table 13 - Stakeholder & Institutional Meetings (regarding stakeholder and institutional meetings) 

below.  

Table 11: Media outreach & Press 

TITLE ACTIVITY 

Press Release (Feb 

2024) 

Teoresi and the City of Turin issued a bilingual press release 

highlighting ENVELOPE’s role in the city’s smart mobility initiatives. 

SNS Journal 2024 

Feature (June 2024) 

ENVELOPE was included in the official SNS JU Annual Journal, 

distributed during EuCNC 2024 and accessible online. 

Interview (July 2024) Teoresi’s Innovation Manager was interviewed by Piemonte 

Economy, outlining ENVELOPE’s role in advancing 5G-based smart 

mobility. 

 

Table 12: Podcasts 

TITLE ACTIVITY 

https://www.teoresigroup.com/press/towards-a-connected-city-with-autonomous-cars-teoresi-tests-the-use-of-5g-technology-for-the-mobile-future-in-turin/
https://www.teoresigroup.com/press/towards-a-connected-city-with-autonomous-cars-teoresi-tests-the-use-of-5g-technology-for-the-mobile-future-in-turin/
https://smart-networks.europa.eu/wp-content/uploads/2024/05/sns-journal-2024-web_.pdf
https://smart-networks.europa.eu/wp-content/uploads/2024/05/sns-journal-2024-web_.pdf
https://piemonteeconomy.it/progetto-envelope-il-5g-alla-guida/
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RAI Radio1 “Pit 

Stop” (March 2024) 

Marco Bazzani (Teoresi) presented ENVELOPE’s CAM innovations. 

Radio24 “Smart Car” 

(April 2024) 

The project was again discussed in a dedicated segment by journalist 

Massimo De Donato and Marco Bazzani. 

 

Table 13 - Stakeholder & Institutional Meetings 

TITLE ACTIVITY 

CCAM Multi-Cluster 

Meeting (March 

2024) 

ERTICO and ICCS presented ENVELOPE in front of 100+ participants 

at a joint EU brokerage and strategy event. 

5GAA Meeting (July 

2024) 

TNO and Commsignia introduced ENVELOPE in discussions around 

connected vehicle use cases. 

Commsignia Indoor 

Demo (Oct 2024) 

ENVELOPE appeared in a visual slideshow at the 5GAA F2F event in 

Berlin, within Commsignia’s demo space. 

ETSI MEC#40 (Dec 

2024) 

During the ETSI MEC#40 meeting held in Athens (9–12 December 

2024), ENVELOPE—represented by Lenovo—presented its approach 

to integrating edge computing into the B5G CAM ecosystem, 

exchanging technical insights and reinforcing the alignment of its 

solutions with the evolving ETSI MEC Phase 4 specifications. 

 

4.3 Dissemination Tools 

ENVELOPE’s dissemination tools continue to provide a structured framework for planning, 

monitoring, and coordinating the project's outreach activities. The tools defined in D8.2 remain in 

use and have supported the collection of dissemination data, facilitated approval processes, and 

ensured compliance with EU visibility requirements. Below is a summary of their current status and 

usage. 

4.3.1 Dissemination Procedure 

The dissemination procedure, as defined in Article 17.4 of the Grant Agreement and detailed in 

Annex 2 of D8.2, has been followed by partners throughout M1 to M18. All publications, 

presentations, and public communication activities were approved by the Dissemination Manager 

(ICCS) and WP8 Leader (ERTICO) as per the established process. No objections or conflicts have 

been raised to date, and the coordination mechanism has proven effective in ensuring consistent 

quality and branding – also mentioned in 2.5 Dissemination and communication procedures.  

4.3.2 Monitoring Tool 

The dissemination Monitoring Tool, hosted on SharePoint, has been actively used to record 

dissemination activities from all partners. It includes multiple sheets tracking: 

• Conference presentations 

https://www.raiplaysound.it/audio/2024/03/Pit-stop-del-09032024-ed40fce2-953a-4124-8141-a09ace022e21.html
https://www.raiplaysound.it/audio/2024/03/Pit-stop-del-09032024-ed40fce2-953a-4124-8141-a09ace022e21.html
https://smart-networks.europa.eu/wp-content/uploads/2024/05/sns-journal-2024-web_.pdf
https://smart-networks.europa.eu/wp-content/uploads/2024/05/sns-journal-2024-web_.pdf
https://www.ccam.eu/ccam-brokerage-day-and-super-charged-multicluster-meeting-on-18-19-march-2024/
https://www.ccam.eu/ccam-brokerage-day-and-super-charged-multicluster-meeting-on-18-19-march-2024/
https://www.ccam.eu/ccam-brokerage-day-and-super-charged-multicluster-meeting-on-18-19-march-2024/
https://5gaa.org/events/31st-5gaa-virtual-meeting-week/
https://5gaa.org/events/31st-5gaa-virtual-meeting-week/
https://5gaa.org/events/32nd-5gaa-f2f-meeting-week/
https://5gaa.org/events/32nd-5gaa-f2f-meeting-week/
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• Publications 

• Webinars 

• Press mentions 

• Events with booths 

• Planned journal submissions 

• KPIs 

Partners have consistently logged their activities, enabling transparent and accurate reporting. 

Data from this tool forms the basis of M1 to M18 update and will continue to inform future 

evaluations. 

4.3.3 Calendar of Events & List of Open Access Journals 

The Calendar of Events and the Open Access Journal list are maintained as living documents 

on SharePoint and updated quarterly. Partners have used the calendar to identify relevant 

conferences and ensure visibility across strategic venues. The journal list has guided scientific 

dissemination efforts, helping ensure alignment with the project’s thematic areas and open access 

obligations. 

Notably, journals and conferences listed in these resources were targeted in M1 to M18, including 

IEEE CAMAD, EuCNC, DSC, ECC, CITDS and more. 

 

 

4.4 Liaison Activities and International Cooperation 

Liaison activities and international cooperation are an integral part of the ENVELOPE 

dissemination and impact strategy. As defined in D8.2, these activities aim to foster collaboration 

with other EU-funded initiatives, contribute to standardisation dialogues, and amplify the visibility 

of the project within global R&I networks such as the 5G-PPP, SNS JU, CCAM Partnership, and 

6G-IA. 

The execution and strategic coordination of these actions fall under Task 8.3 – Liaison Activities 

and International Cooperation and these will be reported in D8.7 – Report on Liaison 

Activities and International Cooperation (M36), which is led separately and will be reported in 

detail in a dedicated deliverable. As such, this dissemination update provides only a high-level view 

of relevant liaison efforts that have directly intersected with WP8 dissemination actions to date.  
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4.5 Dissemination Key Performance Indicators 

The ENVELOPE consortium has exceeded several of the M1 to M18 targets set for dissemination 

activities. The table below provides a summary of the KPIs alongside the actual achievements 

recorded in the first reporting period. These figures reflect the consortium’s commitment to 

widespread visibility, stakeholder engagement, and alignment with both scientific and public 

outreach goals. Find more information in Table 14: Dissemination KPIs below. 

Table 14: Dissemination KPIs 

Tools/Channels Key Performance 
Indicator 

Target (M1-
M18) 

TOTAL Achieved (Year 1) 

Project Events / 
Webinars 

Participants in project-
organised events = 
Number of events/ 
participants 

>1/50 7/50 Not yet applicable 
(planned for future 
phases)  (Table 10) 

Conferences Presentations (papers, 
sessions, workshops, 
posters, webinars) 

>5 30 19 (Table 8) 

Trade Shows Exhibition booths or 
stands 

>1 3 5 | Completed | (Table 9) 

Scientific 
Publications 

Number (journals & 
conference 
proceedings) 

>5 35 5 published | (4.2.1) 

Non-Scientific 
Publications 

Press, media, podcast, 
trade articles 

>1 5 5 | Completed | (Table 11 
& Table 12) 
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5 Conclusions 

During the first 18 months of the ENVELOPE project, significant progress was achieved across 

both communication and dissemination fronts. This updated strategy outlines the transition from 

an initial awareness-raising and brand-establishing phase to a more structured, audience-targeted, 

and campaign-driven model — with communication and dissemination working in tandem to 

maximise visibility and impact. 

From a communication perspective, ENVELOPE successfully established a clear and recognisable 

identity, supported by consistent visual language and tone of voice across all channels. The 

project’s brand manual, templates, and partner communication kit have ensured coherence in all 

public-facing outputs. Strategic use of LinkedIn as the primary social media platform led to 

measurable growth in audience engagement, supported by regular editorial content including 

milestone updates, visual posts, teaser campaigns, and press outreach. The ENVELOPE website 

has served as a central information hub, while the ENVELOPE YouTube channel and upcoming 

webinar recordings will add multimedia depth to the project's digital presence. 

The introduction of campaign-style communication, a key innovation of this phase, enabled the 

project to create thematic visibility around major milestones such as the Open Call launch. This 

included coordinated LinkedIn campaigns, visual assets, tailored hashtags, landing pages, and 

cross-posting via partner channels. These campaigns will intensify in the second half of the project, 

supporting both Living Lab activities and third-party engagement. 

From a dissemination standpoint, the project has achieved strong visibility in the European 

research and innovation landscape. This includes five scientific publications, participation in over 

25 events, and presentations at high-level conferences such as EuCNC, IEEE CAMAD, and ITS 

World Congress. These activities were tracked and supported through a shared monitoring tool, 

internal reporting procedures, and a growing repository on the ENVELOPE Zenodo community and 

the EC portal. 

A set of KPIs was used to measure progress and identify areas for refinement. While many targets 

— including publication output and event participation — were successfully met, others such as 

video production and sustained website engagement will be addressed through enhanced 

storytelling and campaign execution in the upcoming period. 
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6 ANNEXES 

 

Annex 1: Overview of ENVELOPE visual identity 

Overview of the ENVELOPE visual identity guidelines document, showing the cover of the visual 

identity (Figure 8), logo positioning (Figure 9), colour palette (Figure 10), and fonts (Figure 11). For 

detailed instructions, please refer to the complete guidelines accessible on the project’s SharePoint 

and forthcoming on the ENVELOPE website. 

 

 

Figure 8. Visual Identity ENVELOPE 

 

Figure 9. Logo Positioning 
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Figure 10. Color palette 

 

Figure 11. Fonts for communication and promotional materials 

 

 

Annex 2: Communication materials  

A roll-up banner (Figure 12. ENVELOPE roll-up banner) was developed to provide key information 

on ENVELOPE, such as the project’s objectives, and links to its website and social media profile, 

presented in a visual and attractive way. The roll-up banner will be used to promote the project to 

the wider audience at various events and exhibitions, whether organised by the consortium or 

external events. 
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Figure 12. ENVELOPE roll-up banner 

 

A flagship brochure (Figure 13. ENVELOPE brochure) was developed in the first year of the 

project. The document presents the project in greater detail and includes the objectives of 

ENVELOPE, information on the use cases and the pilot sites, and the consortium partners.  
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Figure 13. ENVELOPE brochure 

 

A poster (Figure 14. ENVELOPE poster) presenting key information on ENVELOPE will be 

developed in Year 1 and updated in Year 2. Other posters may also be produced if needed to 

highlight specific results and achievements or any other aspect of the project. 
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Figure 14. ENVELOPE poster 
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Annex 3: Monitoring Tool 

All dissemination activities are recorded in the project’s Dissemination Register, hosted on 

SharePoint. The Dissemination Register has different tabs for Dissemination Activities (Figure 15: 

Monitoring Tool, Dissemination Activities), Publications (Figure 16: Monitoring Tool, Publications), 

and events (Figure 17: Monitoring Tool, Calendar of Events).  

 

 

Figure 15: Monitoring Tool, Dissemination Activities 

 

 

Figure 16: Monitoring Tool, Publications 
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Figure 17: Monitoring Tool, Calendar of Events 

Annex 5: List of Journals 

The Open Access Journal list (as seen in Table 15: List of Journals and Figure 18: Monitoring Tool, 

List of Journals) is maintained as a living document on SharePoint and updated quarterly. Partners 

have used the calendar to identify relevant conferences and ensure visibility across strategic 

venues. The journal list has guided scientific dissemination efforts, helping ensure alignment with 

the project’s thematic areas and open access obligations. 

Table 15: List of Journals 

Intelligent Transportation Systems 

IEEE Open Journal of Intelligent 
Transportation Systems 

https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?pun
umber=8784355  

IEEE Transactions on Intelligent 
Vehicles 

https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?pun
umber=7274857  

IEEE Transactions on Intelligent 
Transportation Systems  

https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?pun
umber=6979  

IET Intelligent Transport Systems 
Journal 

https://ietresearch.onlinelibrary.wiley.com/journal/1
7519578  

Journal of Intelligent Transportation 
Systems 

https://www.tandfonline.com/action/journalInformati
on?show=aimsScope&journalCode=gits20  

International Journal of Intelligent 
Transportation Systems Research 

https://www.springer.com/journal/13177  

Journal of Advanced Transportation 
https://www.hindawi.com/journals/jat/  

IEEE Open Journal of Vehicular 
Technology 

https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?pun
umber=8782711  

https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=8784355
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=8784355
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=7274857
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=7274857
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=6979
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=6979
https://ietresearch.onlinelibrary.wiley.com/journal/17519578
https://ietresearch.onlinelibrary.wiley.com/journal/17519578
https://www.tandfonline.com/action/journalInformation?show=aimsScope&journalCode=gits20
https://www.tandfonline.com/action/journalInformation?show=aimsScope&journalCode=gits20
https://www.springer.com/journal/13177
https://www.hindawi.com/journals/jat/
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=8782711
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=8782711
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Communication, Computing and IoT Technologies 

IEEE Open Journal of the 
Communications Society 

https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?pun
umber=8782661  

IEEE Transactions on Mobile 
Computing 

https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?pun
umber=7755  

IEEE Transactions on Wireless 
Communications 

https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?pun
umber=7693  

IEEE Transactions on Industrial 
Informatics 

https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?pun
umber=9424  

Elsevier Computer Networks 
(ComNet) 

https://www.sciencedirect.com/journal/computer-
networks  

Elsevier Journal of Network and 
Computer Applications 

https://www.sciencedirect.com/journal/journal-of-
network-and-computer-applications/about/aims-
and-scope  

Elsevier Computer Communications 
https://www.sciencedirect.com/journal/computer-
communications  

IEEE Transactions on 
Communications 

https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?pun
umber=26  

IEEE Communications Magazine 
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?pun
umber=35  

IEEE/ACM Transactions on 
Networking 

https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?pun
umber=90  

IEEE Journal on Selected Areas in 
Communications (JSAC) 

https://ieeexplore.ieee.org/xpl/aboutJournal.jsp?pu
number=49  

IEEE Transactions on Big Data 
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?pun
umber=6687317  

Robotics and Automation 

International Journal of Automation 
and Control 

https://www.inderscience.com/jhome.php?jcode=ija
ac 

IEEE Transactions on Automation 
Science and Engineering 

https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?pun
umber=8856 

International Journal of Vehicle 
Autonomous Systems 

https://www.inderscience.com/jhome.php?jcode=ijv
as 

Machine Perception 

International Journal of Computer 
Vision 

https://www.springer.com/journal/11263 

IEEE Trans. on Pattern Analysis and 
Machine Intelligence 

https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?pun
umber=34 

 

https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=8782661
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=8782661
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=7755
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=7755
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=7693
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=7693
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=9424
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=9424
https://www.sciencedirect.com/journal/computer-networks
https://www.sciencedirect.com/journal/computer-networks
https://www.sciencedirect.com/journal/journal-of-network-and-computer-applications/about/aims-and-scope
https://www.sciencedirect.com/journal/journal-of-network-and-computer-applications/about/aims-and-scope
https://www.sciencedirect.com/journal/journal-of-network-and-computer-applications/about/aims-and-scope
https://www.sciencedirect.com/journal/computer-communications
https://www.sciencedirect.com/journal/computer-communications
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=26
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=26
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=35
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=35
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=90
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=90
https://ieeexplore.ieee.org/xpl/aboutJournal.jsp?punumber=49
https://ieeexplore.ieee.org/xpl/aboutJournal.jsp?punumber=49
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=6687317
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=6687317
https://www.inderscience.com/jhome.php?jcode=ijaac
https://www.inderscience.com/jhome.php?jcode=ijaac
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=8856
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=8856
https://www.inderscience.com/jhome.php?jcode=ijvas
https://www.inderscience.com/jhome.php?jcode=ijvas
https://www.springer.com/journal/11263
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=34
https://ieeexplore.ieee.org/xpl/RecentIssue.jsp?punumber=34
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Figure 18: Monitoring Tool, List of Journals 
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Annex 6: Events  

Below are some indicative photos from selected events ENVELOPE participated in, included here 

to complement the references in section 4.2.2.1.  

6.1 EuCNC2024 

 

Figure 19 - EuCNC 2024 | Session Details 
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Figure 20 - Image from "Advancing and Opening Up the reference 5G-Advanced Architecture for automotive sector” 

presentation by Pavlos Basaras at EuCNC 2024 

 

Figure 21 - Image from "From 5G to 6G Support for CAM" Presentation by Konstantinos Katsaros at EuCNC 2024 
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Figure 22 - Poster at EuCNC 2024 
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6.2 IFIP Networking 2024 

 

Figure 23 - Paper at IFIP Networking 2024 
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Figure 24 - Presentation at IFIP Networking 2024 

 

6.3 IEEE DT for CCAM 

 

Figure 25 - Paper at IEEE DT for CCAM 2024 
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6.4 23rd Driving Simulation Conference, DSC2024 

 

Figure 26 - Paper at DSC2024 

 

6.5 Simulation & Digital Twin Conference (Munich) 

 

Figure 27 - Poster at Simulation & Digital Twin Conference (Munich) 
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6.6 SNS ICE / GUIDE: Automotive, Transport & Logistics 

Solutions Webinar 

 

Figure 28 - Envelope Presentation at SNS ICE / GUIDE: Automotive, Transport & Logistics Solutions Webinar 

6.7 5G-ROUTES: Workshop on 5G-CAM in terrestrial and 

maritime environments 

 

Figure 29 - Envelope Presentation at 5G-ROUTES: Workshop on 5G-CAM in terrestrial and maritime environments 


